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T h e  i s s u e  y o u  a r e  h o l d i n g  n o w  represents the hard work 
of our writers, designers and editors over the past term. Under the great 
expanse of “culture”, a variety of articles written by our team of writers 
on topics ranging from Chinese to Hollywood culture are presented for 
your reading in this issue.

The past term has seen both milestones, such as the 150th Anniver-
sary of our School, and challenges for the Diocesan community and 
society at large. The Herald remains committed to providing our read-
ers with different perspectives and discussions of the important issues 
we face today. As part of our effort to reach more readers, the Herald 
will expand into social media and digital content creation—feel free to 
drop by our Instagram page @diocesan.herald to keep up with our latest 
work.

We would like to give thanks to everyone who has contributed to this 
issue—first and foremost, the editors would like to thank Mr Gregory 
Vanderheiden, our teacher-in-charge, for his guidance of the publica-
tion. Gratitude must also be given to our layout editor, Adrian Wong, 
as well as our business managers, Jordan Lam and Augustine Wong. To 
our writers and contributors, we thank you all for your consistent effort, 
without which this issue would not have been possible. We look forward 
to working with you all on the next issue! 

Finally, we must thank you, dear readers, for your continued support. 
We would love to hear from you, so if you have any feedback for us, or 
would like to contribute a piece, feel free to send us an email at 
diocesanherald@gmail.com.

I hope you enjoy, with an open mind, this issue of the Herald.

Editors
Matthew Chiu, Ethan Cheng, Hugo Chan
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A New Ming 
Dynasty
By Thaddeus Yeung

Ev e r  s i n c e  t h e  Central Chinese 
Government introduced the Reform 
and Opening-up Policy in 1978, Chi-

na’s economic growth and development have 
increased exponentially. In recent years, Chi-
na’s rise as a great global power has greatly al-
tered the political landscape, ending the USA’s 
dominance on the world stage in the decades 
since the collapse of the USSR.

Historically, this is not the first time China 
has found herself wielding great international 
influence as a world power. During the Ming 
Dynasty, China was the leader amongst global 
powers in terms of living standards and eco-
nomic development, and her foreign political 
influence extended far into the West with the 
help of the Seven Treasure Voyages. These voy-
ages served a similar purpose to China’s for-
eign policies today, such as the Belt and Road 
Initiative, which is a global development strat-
egy with the intention of fostering economic 
co-operation while also boosting Chinese in-
fluence. By looking at Ming China with her in-
ternational achievements and conduct, we can 
develop a good idea of what modern day China 
might aspire to achieve. Mark Twain, author 
of The Adventures of Tom Sawyer and Huck-
leberry Finn, once said that “History doesn’t 
repeat itself, but it does sometimes rhyme”. By 
comparing the Treasure Voyages of Ming Chi-
na and modern-day China’s foreign policies, 
we can see that this is indeed the case.

The Ming Dynasty (AD 1368–1644) is re-
garded as one of the most powerful and influen-
tial dynasties of Imperial China, with its naval 
might surpassing even the European powers of 
the time. While both the Europeans and Chi-
nese aimed to spread their influence to other re-
gions of the globe, the methods with which they 
chose to do so were vastly different. European 
powers such as the Dutch, the French and the 
British chose to spread their influence through 
Gunboat Diplomacy, using their military prow-
ess and naval supremacy to further their polit-
ical and economic objectives (such as the Opi-
um Wars between the British Empire and Qing 
China) and colonizing any helpless civilization 
they came across (such as the 19th century 
Scramble for Africa). On the other hand, Ming 
China, rather than exercise its military prowess, 
tried to earn the loyalty of less powerful civiliza-
tions through economic and cultural gifts such 
as silver and pottery, allowing them to retain 
their sovereignty and dignity. 

As the first wave of European colonization 
took place in the fifteenth century, the Yongle 
Emperor took on an opposite approach to that 
of the European powers. This approach shows 
us how Ming China’s foreign policy differed 
greatly from that of the West, and respected the 
rights and sovereignty of smaller nations a great 
deal more. Admiral Zheng He was appointed by 
the Emperor to command a “Treasure Fleet”. 
Over the course of seven voyages, the Ming 
Treasure Fleet distributed Chinese wealth in the 
form of silk, spices and rare minerals to foreign 
countries in return for their rulers and kings de-
claring themselves as tributaries of Ming China 
in the capital city, Beijing, thereby coming to 
be known as the “Seven Treasure Voyages”. In 
the course of the seven voyages, Ming China es-
tablished absolute control over maritime trade 
in the South China Sea, bringing political and 
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Dragon Medallion from the Ming 
Dynasty @Metropolitan Museum of Art



6  D I O C E S A N  H E R A L D  |  J A N U A R Y  2 0 2 0

economic benefits to both China and the coun-
tries that benefited from improved trade. These 
smaller and less developed countries, such as 
Malacca, Cochin and Malindi, improved their 
infrastructure with ports that developed in the 
course of trading.

However, the spread of Chinese influence, 
though it led to mutual prosperity, was not en-
tirely beneficial to smaller countries. The Trea-
sure Fleet, while more peaceful than the gun-
boats of the West which were used to colonize 
smaller nations militarily, dominate them polit-
ically (such as in the case of Japan, where Mat-
thew Perry’s gunboats forced Japan to open up 
ports for trade) and exploit them economically 
(such as in the case of Qing China, where British 
gunboats won Britain the right to sell opium), 
was not entirely pacifist in nature. The Trea-
sure Fleet gave the countries it reached much 
incentive to follow Ming China’s international 
order, but the Ming also used militaristic means 
to force smaller states into compliance, such 
as separating Malacca (now part of Malaysia, 
near the strait of Malacca) from the Kingdom 
of Siam and preventing Siam from re-annex-
ing it by threatening military action against the 
kingdom. Through the heavily armed Treasure 
Fleet, Ming China threatened hostile govern-
ments into submission, purged political rivals 
in the region and intervened in local politics, 
undermining the sovereignty of many smaller 
countries, such as in the case of Siam. Histo-
rian J. V. G. Mills expressed the view that Ming 
China’s Treasure Fleet was “an instrument of 
aggression and political dominance”, and he is 
correct to some extent. The Ming Navy was oc-
casionally used by China as a means to oppress 
smaller states and further Chinese interests 
overseas.

Ming China’s foreign policy, which, while 
having its benefits, also undermined the inter-

ests of smaller states, is comparable to the Belt 
and Road Initiative. The Belt and Road Initia-
tive was proposed by President Xi Jinping in 
2013 during his visits to Kazakhstan and In-
donesia. China Business Review summarises 
the goal of the Belt and Road Initiative as “im-
proving infrastructure ties between countries to 
enhance economic, social, cultural and political 
ties”. We can see that this is highly similar to 
Ming China’s Treasure Fleet, which was aimed 
at enhancing maritime trade and technocultural 
exchange.

However, modern-day China’s foreign poli-
cies are also similar to those of the Ming, in that 
the sovereignty and freedom of less powerful 
countries may be at stake. To use the expres-
sion of the former Secretary of State of the US, 
Rex Tillerson, China is conducting “debt-trap 
diplomacy”, in which smaller countries borrow 
money for infrastructure until the repayments 
start to hold their budgets and even their in-
frastructure hostage. While many countries are 
aware of this strategy, many choose to borrow 
money anyway, thinking they are able to repay 
loans. Examples of this include Sri Lanka and 
Djibouti, which, while initially believing debt 
repayment to be feasible, were both forced to 
cede ports to China in order to repay their debts. 
This results in a vicious cycle, where China’s 
influence grows continuously while the sover-
eignty of countries in debt declines, resulting in 
more and more countries falling into debt with 
China. This is highly advantageous for Chi-
na as it will grant political leverage over these 
countries, allowing China much more say in in-
ternational affairs, and repayment in the form 
of territory and ports. This is highly similar to 
Ming China’s foreign policy of providing gifts 
and treasures to less powerful countries, which 
ceded political power to China in exchange.

While Ming China’s foreign policy may seem 
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to reflect modern-day China’s foreign policy, a 
major difference in terms of geopolitics between 
the two lies in the existence of a rival superpow-
er—the US. The Economist, in a recent article 
“A New Kind of Cold War”, predicts increas-
ing hostility between the US and China as they 
compete for global influence; in his book “Des-
tined For War”, Graham T. Allison cites 16 cas-
es of rising powers threatening to replace domi-
nant great powers in recent and ancient history, 
with 12 of the cases leading to hot war. While 
Mutually Assured Destruction ensures that a 
hot war between the US and China is highly un-
likely, a Cold War between the two superpowers 
following heightened trade tensions is highly 
possible. Even though Ming China possessed 
great influence over smaller nations as the sin-
gle dominating power in the region, rival inter-
ests between modern-day China and the US 
grants smaller nations much greater bargain-
ing power, as they are able to choose between 
the two superpowers for trade, economic and 
military support and political protection (Chi-
na is a permanent member of the UN Security 
Council like Russia) just as many small nations 
in the years of the Cold War chose between al-
lying with the USA or the USSR. A well-known 
example of how the existence of two rival su-
perpowers grants smaller nations more bargain 
power is Israel during the early years of the Cold 
War: both the US and the USSR were adamant 
on wooing Israel to their bloc, granting Isra-
el much support during the Palestinian Civil 
War in terms of arms and political support. Aid 
from both countries continued well into later 
conflicts. While the US may be competing with 
China for influence, many smaller nations still 
have a strong incentive to choose China over 
America—for example, nations like Iran, Vene-
zuela or Russia that have poor relations with the 
US, or geographically proximate nations like 

Pakistan, Indonesia and the Philippines (which 
also wishes to distance itself from the US, its 
former colonizer) all benefit more from trade 
with China. Recently worsening trade relations 
between the US and the EU may also be a pro-
logue to improved China-EU relations. The ex-
istence of the US means that smaller states will 
have much more bargaining power with China, 
and thus are less likely to be exploited.

China’s emergence as a global power has 
left her with great influence on the world stage. 
Since the collapse of the Soviet Union in 1991, 
the US had been the undisputed, unilateral and 
dominating superpower in the world. The re-
cent rise of China as a great global power able 
to exert her influence far beyond her geograph-
ical borders has dramatically changed the glob-
al political landscape. Ming China’s attitude 
towards establishing an international order is 
highly similar to that of modern-day China, as 
both Ming China and modern China aim at 
promoting international trade, mutual growth 
and development between China and other 
countries, while at the same time undermining 
the sovereignty and interests of the other coun-
tries and expanding China’s political influence. 
Whether this is beneficial to other countries is 
still a topic of debate today; however, it remains 
certain that if China wishes to establish a new 
world order similar to that of the Ming Dynasty, 
she must take on her share of the responsibility 
of being a new global power—that is, to exercise 
her great power for the benefit of the interna-
tional community and not exploit it for her own 
gain—in order to truly achieve a mutually bene-
ficial situation for both China and the rest of the 
world. By fostering economic cooperation with 
other countries while respecting the sovereignty 
and interests of smaller nations, both parties—
China and the world—have much to gain. 
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THE
ENDLESS 
SEARCH 
FOR 
HAPPINESS

Person Walking on the Beach by Simon @Stocksy 

By Jerry Wong The driving force behind everything 
we do despite our daily work and torment is a 
search for lasting happiness, but ironically, that 
search can never achieve its goal. When your 
mom kisses you on the forehead in the morn-
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ing, you may feel for a moment that you have 
found that safe harbour until the bullying starts 
at school and makes it again unattainable. As 
you get older, you spend a great night with your 
significant other before losing the euphoria at 
work as your boss starts yelling at you. You nev-
er stop trying to move back to that paradise, but 
are disappointed again and again. Why?

Many different answers have been proposed 
to this question. Among the most famous in 
the social sciences is Abraham Maslow’s Hier-
archy of Needs. Maslow schematised human 
psychological needs in the shape of a pyramid. 
We “climb” the pyramid by satisfying our “low-
er” needs such as food and safety and trying for 
“higher” satisfactions such as “belonging and 
love”. But the pyramid is harder to climb than 
it seems at first: no sooner do you feel happiness 
and safety with your family, a lower need like 
health slips away as you contract cancer. We go 
up and down the pyramid on chutes and lad-
ders, never permanently reaching the top.

Another answer to this question can be ad-
duced from the neurological sciences. Neurolo-
gy states that the happiness we feel is due to the 
production of neurotransmitters in our brains, 
which are chemical messengers that transmit 
signals to and from different parts of the body 
in the form of electrical impulses. They assist in 
the transmission of nervous impulses to target 
cells and then become inactive until the next 
transmission. The problem is that we feel better 
when they are at work than when they are stand-
ing by: no mood brought on by these chemicals’ 
action can last. 

However, some people try to bring about 
lasting happiness through the intake of drugs. 
Drugs like antidepressants, marijuana, and co-
caine have the effect of increasing the duration 
for which the neurotransmitters are active, lead-
ing to the constant triggering of happiness in the 

brain. However, evidence shows that prolonged 
drug use causes an unhealthy dependence on 
drugs in one’s daily life, negatively affecting 
physical and social health. Referring back to 
Maslow’s Hierarchy of Needs, one gradual-
ly starts to descend the pyramid as family and 
friends start to leave and one’s health starts to 
deteriorate. Ultimately, the quest to find last-
ing happiness fails as one sinks to the bottom 
of the pyramid, making a prolonged period of 
happiness worthless due to intensified feelings 
of guilt, regret, and sadness following a tempo-
rary euphoria.

We now shift to a psychological perspective 
in the work of Mihaly Csikszentmihalyi, specif-
ically his theory of The Flow. The Flow, collo-
quially also known as the state of being “in the 
zone”, a state in which one experiences a loss of 
self-consciousness and time while being com-
pletely absorbed in an activity, simultaneously 
experiencing happiness. However, the Flow is 
only temporary instead of permanent. Runners 
during a runner’s high, musicians during a con-
cert, and candidates in an assessment experi-
ence the Flow due to a release of endorphins 
or adrenaline, which are types of neurotrans-
mitters. However, once the moment passes, one 
leaves the Flow. As mentioned above in neurol-
ogy, neurotransmitters will eventually become 
inactive, causing happiness to slip away again. 
Therefore, the Flow, along with runner’s high, 
is not long-lasting: it only exists as temporary 
but intense moments of happiness.

Although the ultimate goal in life is to find 
lasting happiness, it is always out of reach. We 
dedicate our whole lives to searching for this 
never-ending state of euphoria, this magical 
place, our own happily-ever-afters, only to be 
disappointed over and over again. We will al-
ways be the donkey futilely chasing after the 
carrot of happiness.
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By Alvin Yung

A Brief Analysis 
of Modern Horror 
Cinema

Note: This article contains plot details for Get 
Out (2017), Us (2019), Hereditary (2018), 
The Babadook (2014), The VVitch (2015), IT: 
Chapter One (2017), and Suspiria (2018), but 
this writer will try to avoid spoilers.

h o r r o r  f i l m s  h a v e  b e e n  undergo-
ing something of a revival in the past ten years. 
Gone are the days when slasher films were the 
only ones in cinema, or when the only defining 
features of horror movies were gratuitous vio-
lence and characters that existed only to make 
stupid decisions and subsequently die. Instead, 
the most popular and critically acclaimed hor-
ror films now are ones that tread new ground, 
bringing the scene of horror to where it has nev-
er been before.

Social Horror: Get Out (2017) & Us 
(2019)

One of the prevalent types of horror films in 
recent years is the social thriller, which utiliz-
es the elements and framework of a horror or 
thriller film to address social issues. Though the 
genre was first invented in the 1950s, it regained 
recognition with comedian-turned-horror di-

rector Jordan Peele’s Get Out in 2017. By put-
ting a horror spin on the plot premise of 1967’s 
Guess Who’s Coming To Dinner, Peele’s story 
of an African-American man visiting his white 
girlfriend’s family mines surprisingly unsettling 
effects out of the expected social awkwardness. 
As he interacts with his girlfriend’s family, he 
begins to suspect that something sinister is at 
play. Peele’s interpretation of modern Ameri-
ca’s treatment of African Americans resonated 
widely with his audience, and earned him an 
Oscar for Best Original Screenplay at the Acad-
emy Awards, a rare honour for a horror film.

The film is peppered throughout with sym-
bolism and references that provide hints at 
Peele’s message. In a pivotal scene, a character 
quite literally picks cotton, a direct reference to 
the historically significant act of African-Amer-
ican slaves picking cotton for their masters. In 
this light, the film’s setting, a large white house 
surrounded by woods, can be likened to a plan-
tation; the name of a character - Missy - likened 
to the title slaves would call a female mistress. 
The circumstances that the African American 
characters in the film go through can certainly 
be likened to slavery, albeit in a different form.
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© 2019 by Adrian Lee

Racial and social awk-
wardness becomes 
horrific in Get Out. Daniel 
Kaluuya as protago-
nist Chris Washington               
@Universal

Peele returned two years later with Us, a 
doppelgänger film. Peele once again fills Us 
with layers of hidden meaning provided by rich 
symbolism and hidden Easter Eggs that mod-
ern audiences and the Internet were immedi-
ately eager to discuss and dissect. When one of 
the doppelgängers is asked at one point in the 
film “Who are you?”, “We’re Americans” is the 
response. Certainly, the inference can be made 
that we are our worst enemy. Though Ameri-
cans are quick to blame outside factors for the 
problems that they may face, Peele might be 
making a statement about the problems being 
found within the country, rather than outside it.  
The inclusion of Hands Across America, a so-

cial movement in 1986 intended to raise aware-
ness about the problems of poverty and hunger 
across the world, is also reincorporated in Us, 
perhaps mirroring the problems that many in 
the world still face.

Jordan Peele seems to have revived the social 
thriller genre with his films, and it is not hard 
to see why. His films address timely issues relat-
ing to race in an innovative way, and the lens of 
horror allows the audience to view those issues 
in an unflattering, horrifying (pun intended) 
light. It seems that, even in their entertainment, 
people appreciate an awareness of the outside 
society, a breaking of the fourth wall.
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“I am your mother!” Family tensions boil 
over in Hereditary. Toni Collette as Annie 
Graham @24 Films

Domestic Horror: The Babadook 
(2014) & Hereditary (2018)

Aside from having addressed society-wide 
issues, some of the best horror films of recent 
years brought the horror far too close for com-
fort, focusing on the horror that happens be-
hind closed doors. Taking concepts and events 
that are familiar to many and setting them in the 
context of horror, domestic horror films often 
exemplify famed neurologist and psychoanalyst 
Sigmund Freud’s theory of the uncanny, where 
familiar events are encountered in an eerie and 
strange context, leading to a discordant effect 
which unsettles the viewer. 

Jennifer Kent’s directorial debut, The Baba-
dook (2014), focuses on a single mother rais-
ing her child, and the titular monster Mister 
Babadook which plagues them. Although it can 
technically be seen as a traditional horror film 
(many horror tropes are present—the monster 
in the basement, the creepy children’s book, 
and demonic possession); a much deeper, emo-
tional level is also present in the film. Many plot 
events of The Babadook concern the difficulty 
of raising an emotionally troubled child as a 
single mother, and dealing with grief and trau-
ma. In some interpretations of the film, Mis-
ter Babadook can be seen as a creation of the 
mother, a manifestation of her hate towards her 
child.

Hereditary, Ari Aster’s stellar debut of 2018, 
follows in the vein of The Babadook, dealing 
with issues of family trauma, mental illness, and 
the demons that some may inherit from their 
family. The movie begins with an event that 
many in the audience may be familiar with—
Annie Graham’s (Toni Collette) mother dies, 
and she is delivering a eulogy at her funeral. Var-
ious unsettling events start to occur, coming to 
a climax with an even more traumatizing event 
that happens at the end of the movie’s first act. 

As the movie proceeds, Collette’s character is 
left to unravel more and more, right until the 
film’s horrific end. 

The film deals with issues that are also com-
mon in modern society. At a grief counselling 
session near the beginning of the movie, Annie 
confesses that her family has a history of mental 
illness—her brother suffered from schizophre-
nia and ultimately committed suicide. The mov-
ie’s title, Hereditary, can also be interpreted as a 
reference to the fact that some mental illnesses 
are indeed hereditary, passed down through a 
family. In the third act of the film, the sanity 
of Annie’s character is called into question, and 
the audience is made to question whether she 
has been broken by the traumatizing events of 
the film. 

The rise of horror relating to domestic issues 
can also be likened to the rise of domestic thrill-
ers, represented by the extremely large number 
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of psychological thriller novels being published 
following the wake of works such as Gone Girl. 
This new brand of modern horror, focusing on 
family dynamics and events which are extreme-
ly relatable to most people, has certainly found 
an audience. 

Arthouse Horror: The VVitch (2015) 
& Annihilation (2018)

Arthouse films, known for their artistic and 
experimental nature, have always been in the 
minority in terms of their popularity with au-
diences. However, a new genre of horror has 
recently been evolving that uses the storytell-
ing methods of arthouse cinema to tell horror 
stories, challenging the belief that horror films 
cannot be art.

Robert Eggers’ 2015 debut The VVitch, a 
period piece set in Puritan New England, is a 
prime example of such arthouse horror films. 
The technical details of The VVitch immediate-
ly set it aside from most other feature films: it is 
shot using only natural light and candlelight for 

illumination, and the characters all speak in ar-
chaic English. Centering on a family tormented 
by a witch in the woods, The VVitch utilizes 
the backdrop of archaic and dogmatic Puritan 
religion to tell its story. The religious paranoia 
which drove the Salem Witch Trials from 1692 
to 1693, coupled with the various surreal and 
horrific events which happen throughout the 
film, create a palpable atmosphere of dread and 
terror.

Annihilation (2018), directed by Alex Gar-
land and based on the novel by Jeff Vandermeer, 
is another horror film made in the arthouse 
style. The film is notable as an adaptation due 
to its differences from the book. Indeed, the 
book’s plot is almost completely different from 
the film’s, with the exception of the premise and 
a few plot points. However, the tone of the film 
mirrors that of the novel, creating a surreal and 
dream-like atmosphere. Annihilation concerns 
an expedition team of four women entering an 
area called the Shimmer, which emerged when 
a meteor landed in a national wildlife refuge in 
Florida. As they venture deeper into the Shim-
mer and encounter various forms of mutated 
wildlife, the team finds that they are coming 
under the effect of the Shimmer, and are begin-
ning to change as well.

Although the plot points of Annihilation 
make it seem similar to a conventional science 
fiction horror film on paper, the artistic direc-
tion of Garland sets it aside from any film out 
in theaters. The film’s final 30 minutes, cen-
tered on a final confrontation in a lighthouse, 
are thought-provoking and disturbing in equal 
measure. The themes that the film delves into 
are also interesting, including self-destruction, 
refraction, and the cyclical nature of events in 
life. The thought-provoking and almost philo-
sophical nature of Annihilation is what sets it 
apart from most other horror films shown in 
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cinemas today.
Arthouse films are no longer obscure, left to 

be shown in small local cinemas and enjoyed 
only by true “fans of cinema”. Instead, through 
its assimilation of different genres—horror be-
ing one of the most prominent—arthouse has 
been brought to the public’s attention. Perhaps 
this new perspective on horror can cause the 
general audience to appreciate the genre more, 
rather than dismiss it as having no artistic value. 
As long as they are directed by a filmmaker with 
a vision, horror films have the potential to be an 
art as well.

Remakes and Reimaginations: IT 
(2017) & Suspria (2018) 

Remakes and reboots are a common phe-
nomenon in today’s cinema, and the horror 
genre is no exception to this rule. Many old 
and beloved horror film franchises have been 
reworked in recent years (Child’s Play, Hallow-
een), and though their quality may differ, there 
have certainly been examples of the remake 
done right.

IT: Chapter One, released in 2017 and di-
rected by Andy Muschietti, is one such exam-
ple. Based on the television miniseries of 1990, 
which in turn was based on Stephen King’s 
novel, IT: Chapter One was wildly successful, 
becoming the top-grossing horror movie of all 
time. The story of a shapeshifting killer clown 
terrorizing the children of Derry is extremely 
significant in popular culture, which may ex-
plain why modern audiences eagerly anticipat-
ed the reimagining.

It is certainly hard to not think of Tim Curry’s 
famous performance in the role of Pennywise 
the Clown while watching IT: Chapter One, 
but most seem to agree that Bill Skarsgård’s 
turn as the clown was sufficiently terrifying. 
Though the original series is not highly regard-

ed, its prevalence in the public consciousness 
meant that the new work still had a formida-
ble legacy to live up to. Instead of following the 
original series’—and novel’s—formula of de-
picting the protagonists in their childhood and 
adult phases simultaneously, IT: Chapter One 
instead opted simply to follow the protagonists 
as children, deepening the theme of coming of 
age which was more prominent in King’s origi-
nal work. This reimagining of IT made it more 
than a typical horror film, which may explain its 
popularity,

Luca Guadagnino’s Suspiria, a remake of 
Italian director Dario Argento’s 1977 film 
about a dance school run by a coven of witches, 
invites inevitable comparisons to the original. 
The tones of the two films are polar opposites: 
while Argento’s original was saturated with 
bright and garish primary colors, Guadagnino’s 
remake opts for the opposite route, filled with 
muted and faded colors. Thematically, both 
films are different as well: the 2018 film has a 
heavier historical focus, setting its story in the 
series of terrorist events known as the “German 
Autumn”.

Themes of motherhood, femininity, and na-
tional guilt are also present within the remake, 
updates over the original. The cast of Suspiria is 
dominated by women, men playing an extreme-
ly small role in the film, and even the main male 
protagonist is played by a female, under layers 
of prosthetics and makeup. As the dance school 
and coven in Suspiria is run entirely by women, 
the plot of the movie is also carried by women.

When remaking movies that are a prominent 
part of popular culture, filmmakers often face a 
great deal of scrutiny by fans who love the orig-
inal. Though the debate about whether remakes 
are good to cinema will not stop any time soon, 
what cannot be denied is that when filmmakers 
put passion into their work and actively improve 
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over the original, the end result will surely be 
successful.

Closing Remarks: Audience Expecta-
tions and Critical Response

One thing that seems to be common among 
the movies mentioned above is the negative 
audience response. Cinemascore, a company 
that interviews movie audiences after the film 
to gauge their reaction, recorded relatively low 
scores for many of the movies above, such as 
Hereditary (D+) and The VVitch (C-). There-
fore, the matter of audience expectation also 
factors into this analysis of modern horror cin-
ema.

Although most of the films mentioned above 
are very different from traditional horror in the 
way they present themselves and their subject 
matter, far too often they are advertised as con-
ventional horror films, no different from most 
other schlock filling modern cinemas. The trail-
er for Hereditary presented it as a very con-
ventional horror film, albeit with a different 
aesthetic, and the blurb from critics described 
it as the modern Exorcist. Therefore, audience 
members went in expecting a conventional hor-
ror film, complete with jumpscares and stupid 

characters. So, when what they got was a slow, 
atmospheric study on grief and madness, audi-
ences were disappointed. Though the response 
from critics was largely positive, audience walk-
outs were common at cinemas showing Heredi-
tary, and those interviewed who expected a for-
mulaic, generic horror movie of course gave it 
negative reviews.

Audience expectations are one of the most 
serious problems faced by horror movies in 
the current age. To attract an audience in the 
first place, a film that is not a traditional horror 
movie has to be marketed as one, and as such 
when the audience enters the cinema to watch 
the movie a certain expectation is formed. 
When the film turns out to defy those expecta-
tions, however, the film receives criticism from 
the general audience. When marketing a horror 
film, audience expectations and the possible re-
action to the film should be taken into account, 
and the filmmakers should ideally provide a re-
alistic idea of what to expect from their film.

In the end, though the genre of horror is one 
with a history of over 120 years, recent trends 
have shown the genre is still continually evolv-
ing. Even now, filmmakers are still finding new 
ways to shock, disgust, and terrify us.

Bill Skarsgård as 
Pennywise in IT 
@103GBFrocks
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Planet, People 
or Profit? 
A Road to Fate 
or the Future

@iStock

By Aaron Choi 

i m a g i n e  a  w o r l d  where man and na-
ture can coexist in harmony, where hunger and 
thirst, poverty and pollution cease to exist. This 
isn’t utopia; it is is what former United Nations 
Secretary-General Ban Ki-Moon envisioned 
to be a sustainable world. Nowadays, sustain-
ability has become so significant that the Sus-
tainable Development Goals of the UN were 
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deemed the second most important global issue 
in 2019, right behind climate change. all of us 
should therefore want to know how Hong Kong 
does when compared to the rest of the world. 

There are three fundamental principles  of 
sustainability: Planet, People and Profit (also 
regarded as environment, social and economy). 
The Planet principle aims to reduce damage 
done to the environment by such means as re-
ducing carbon emissions, limiting waste and 
conserving the natural environment; the People 
principle focuses on the general well-being and 
quality of life of individuals; the Profit principle 
acknowledges the needs of people, while also 
ensuring economic growth. Since the environ-
ment, society and economy are closely linked 
together and cannot survive without one anoth-
er, the three principles are equally important 
and sustainability can only be achieved when all 
three are in balance. For instance, with a heav-
ily exploited and polluted environment, society 
would struggle to survive against natural disas-
ters and harsh conditions. It would also strug-
gle within an economy plagued by a lack of re-
sources. 

While it may be challenging to measure ab-
stractions such as quality of life and equilibrium 
among the principles of sustainability, systems 
have been developed to give a general picture 
of how sustainable a region is. For instance, the 
Sustainable Cities Index (SCI) assesses 100 cit-
ies’ performance in sustainability with a system 
closely aligned with the United Nations’ Sus-
tainable Development Goals (SDGs), and is 
considered to be the most accurate and glob-
al measurement of sustainability. In the 2018 
SCI report, Hong Kong was ranked 9th out of 
100 cities of the world and the 2nd most sus-
tainable in Asia, just behind Singapore. For 
most, this may not come as a surprise - after 
all, Hong Kong is an economic hub. However, 

while perching at the top of the Profit sub-index 
at 3rd and having an average position of 21st 
in the People sub-index, Hong Kong’s perfor-
mance was mediocre in the Planet sub-index, 
ranking 50th out of 100 cities. Following the 
release of the report, John Batten, the Glob-
al Cities Director at Arcadis, the organisation 
responsible for the SCI, explained in a press 
conference that unaffordable housing signifi-
cantly lowered Hong Kong’s score in the Peo-
ple sub-index. “Low affordability, that’s where 
Hong Kong really suffers on the ranking—it’s 
expensive to find a place to live.” 

It shouldn’t come as a surprise, as prob-
lems such as land shortage, real estate monop-
oly and high population density helped Hong 
Kong secure its position as the region with the 
most expensive housing for the 9th consecutive 
year. On average, it would take 21 years’ worth 
of savings for a family to purchase a home in 
the city. To put this into perspective, it takes 12 
years to save enough money for housing in Van-
couver, the city with the second most expensive 
housing, and a period of 4 years in Singapore. 
Unaffordable housing and expensive goods are 
the main drivers of high living costs of Hong 
Kong as the city was placed in a three-way tie in 
terms of having the highest living costs along-
side Paris and Singapore in a survey done by 
the Economist Intelligence Unit (EIU).

To make matters worse, Hong Kong’s wealth 
gap reached its greatest extent in 45 years. A 
creative representation was developed by Ox-
fam, which compares the incomes of the rich-
est and the poorest in society. According to the 
report, the poorest 10% would have to work 
for nearly 4 years to earn what the richest 10% 
make in a single month. Couple this with high 
living costs and unaffordable housing, and you 
have generations of people living in dire condi-
tions in a city of bloated billionaires.  
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When asked about Hong Kong’s sustain-
ability, Arcadis had this to say: ‘Hong Kong 
ranks higher overall than other Greater Bay 
Area (GBA) cities such as Guangdong, Shen-
zhen and Macau, yet there is an urgent need 
to address its affordability and environmental 
challenges to re-invent itself and progress as 
a sustainable city, stay competitive within the 
region and among other world cities.’ While 
unaffordability remains an obvious issue, the 
‘environmental challenges’ Arcadis mentions is 
comparatively unnoticed. 

Within the Planet sub-index, elements such 
as energy use, pollution, waste management 
and amount of green space come into play. 
Performing poorly in energy use, electric vehi-
cles incentives and pollution, Hong Kong was 
ranked 50th in this sub-index. For instance, due 
to emissions from the Greater Bay Area, the air 
quality of Hong Kong has been consistently 
poor, and Hong Kong still has a long way to 
go in order to reduce air pollution to an opti-
mal level. As of mid-September, Hong Kong’s 
score in the Air Quality Index (AQI) hovered 
around the ‘Moderate’ zone and occasionally 
reached  borderline ‘Unhealthy’ levels. On days 
with severe air pollution, Hong Kong’s AQI has 
reached devilishly high scores of 200 or ‘Very 
Unhealthy’, posing health risks to the general 
public and endangering those with respiratory 
ailments. 

Furthermore, ozone levels increased by 150% 
since the year 2000. Ozone occurs naturally in 
a layer in the upper atmosphere, and acts as a 
shield from the sun’s ultraviolet rays. However, 
ground-level ozone can accumulate as a result 
of chemical reactions from man-made com-
pounds in presence of sunlight. Due to Hong 
Kong’s location, emissions from the Pearl River 
Delta region are often carried into the city, and 
as the region’s industries continue to develop, 

the task of improving the air quality in Hong 
Kong has become an arduous challenge.  

In another aspect of assessment, the share of 
renewable energy used, Hong Kong was left in 
the dust with a percentage of renewable ener-
gy used less than 10% of that of the UK and 
the US. Despite its having earmarked 1 billion 
dollars in developing renewable energy, the 
government’s  attempts to spearhead renewable 
energy projects have proven futile, with a mi-
nuscule 1% of the electricity generated in the 
city being renewable energy. Last year, the gov-
ernment developed a new scheme which aimed 
to attract citizens to install solar panels on their 
roofs to increase renewable energy production. 
According to WWF’s Assistant Project Manag-
er for Sustainability Olivia To, if all 60000 roof-
tops on village flats installed solar panels, this 
would generate about 2% of the city’s electricity 
needs, the equivalent of what a gas-powered sta-
tion generates. Although not significant enough 
to transform Hong Kong into an eco-city, it is a 
start nonetheless.  

In order to retain its competitiveness in the 
world, Hong Kong has to acknowledge sustain-
ability as crucial to its development. The gov-
ernment can start by tackling the deep-seated 
issues like housing needs and wealth disparity 
head on, while striving to improve the environ-
ment of the city in the long run. The alternative 
would be ruinous. 

Former UN Secretary-General Ban Ki-
Moon said, “We are the first generation that 
can end poverty, the last generation that can 
end climate change.” As you read this article, 
the natural world faces the largest, most detri-
mental mass extinction event the world has ever 
seen. The urgency for sustainable development 
has never been so great. The fate of the environ-
ment and humanity lies in our hands. Together, 
may we build towards a sustainable world.
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High-rise micro-apartments in 
Hong Kong, by Chris Frazer 
Smith @Pinterest
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l a s T  y e a r ’ s  “Avengers: Infinity War” set 
a very high bar when it was released. Despite 
its success, “Avengers: Endgame” toppled it, 
smashing box office records to become the high-
est grossing film of all time. Directors Antony 
and Joseph Russo made a three-hour-long epic 
in which time flies by because of its fast-paced 
action and absorbing storyline. While “Infinity 
War” revolved around Thanos's search for the 
six deadly Infinity Stones, “Endgame” focused 
on the remaining Avengers and their fight to 
resurrect their fallen comrades.

Review
The box office of “Endgame” surpassed the 

one billion USD mark just five days after it was 
in theaters, later edging past “Avatar” to be-
come the highest-grossing film of all time. This 
masterpiece continues the saga of the previous 
Marvel films, and it is packed with sensation-
al action sequences, poignant events, surprise 
cameos, and thrilling fight scenes. The special 
effects of the movie are smooth and realistic, 
and combined with amazing actors and camera 
angles, they make “Endgame” the best among 
the current fantasy/science fiction movies.

Plot
“Endgame” is the sequel to “Infinity War”, 

in which Thanos collected all six of the Infinity 
Stones and wiped out half the life in the entire 
universe. The Avengers were saddened and par-
alysed at first, but after five years, Scott Lang, the 
Ant-Man, was freed from the Quantum Realm. 
His having been trapped there had saved him 
from Thanos’ death-dealing Infinity Stones. He 
and the other heroes were able to use his newly 
gained knowledge of the Quantum Realm to in-
vent a time machine, which they used in a quest 
to bring the fallen Avengers back from death.

The goal of the remaining Avengers is to 
steal the six Infinity Stones from the past to ‘un-
snap’ the dead. In a complicated series of battles 
and searches, the heroes succeed in this quest. 
Now in possession of the Stones, the heroes are 
then attacked by Thanos and the evil Nebula, 
who defeat them. Fortunately, the resurrected 
heroes can enter the battle, and at the cost of 
many deaths, they defeat Thanos and gain final 
possession of the Stones. 

After the battle, Tony’s funeral is held next 
to his house. In the end, Thor gives the throne 
of Asgard to Valkyrie and joins the Guardians of 
the Galaxy, while Clint Barton goes back home 
to live with his family, and Peter Parker returns 
to school. Captain America, however, gives his 
shield to The Falcon, choosing instead to stay in 
the past with Peggy Carter after returning the 
Stones.  

It is a splendid movie that fulfilled all my ex-
pectations and more. Amid thrilling and heart-
breaking scenes I felt happy at each hero's en-
trance and was gratified to see the dead heroes 
brought back to life. At the end I realised that 
the movie had also conveyed a message: get over 
your mistakes and repair them, no matter what 
it takes—even at the cost of your life. Steve Rog-
ers and Tony Stark repaired their friendship; 

Is “Avengers: 
Endgame” the 
End of the Mar-
vel Cinematic 
Universe?
By Odo Wong



Tony and the Black Widow sacrificed them-
selves; Captain America stood up against Tha-
nos and his whole army as long as he was able 
to. I admired them all.

Analysis
In “Endgame”, each character was provided 

with more development. After Thanos snapped 
his fingers at the conclusion of “Infinity War”, 
only half of the heroes remained for the starting 
of “Endgame”. With half of the cast out of the 
big picture, “Endgame” afforded more screen 
and story time for the surviving Avengers and 
other characters. The film also examines how 
the various remaining heroes overcome the per-
sonal shortcomings from their pasts, thereby 
giving audiences greater insight into how they 
might act in the final film. This is particularly 
significant, given that “Endgame” may be their 
character’s final appearance on the big screen. 
For example, the film wasted no time in pairing 
Steve Rogers and Tony Stark back up, despite 
the rivalry created in 2016’s “Captain Ameri-
ca: Civil War”, and it showed the audience how 
strong they are as partners. Black Widow daz-
zles most brightly of all the stars in the film, 
bringing herself to a place of leadership among 
the other characters. Her past in other films is 
revisited with a nostalgic and melancholic tone 
as audiences are slowly prepared to witness 
her death.  Thor and the Hulk continue to em-
brace the more comedic take that commenced 
in “Thor: Ragnarok”. Both characters have 
changed a lot since 2017’s “Thor: Ragnarok” 
in ways that are quite humorous, which in turn 
provides the film with a much-needed balance 
to its weightier issues.

What will happen in the future of the 
MCU?

Everything may seem hopeless without fans’ 

beloved Iron Man and Captain America after 
“Endgame”, but Marvel Studios has more plans. 
Phase 4 was officially announced in Comic Con 
2019, which confirmed 10 upcoming films that 
will be released during 2020–2021. The first 
movie that will be released will be “Black Wid-
ow”, on May 1, 2020. It is a great surprise fol-
lowing on her  pitiful death in “Endgame”. Fans 
have suggested a lot of questions and theories, 
and they are hoping to see what story the MCU 
is planning to tell in Phase Four.

The second film in Phase Four is confirmed 
to be “The Falcon and the Winter Soldier”, 
which will be released in fall of 2020. Captain 
America gave his shield to Sam Wilson in the 
conclusion of “Endgame”, and fans suggested 
the Falcon will become a second Captain Amer-
ica with wings, fighting alongside Steve’s buddy 
Bucky Barnes, aka the Winter Soldier, and the 
two will surely make a great duo. It will be inter-
esting to find out what will happen to the clos-
est friends of the retired Captain America.

Then there will be “The Eternals and Shang-
Chi and the Legend Of the Ten Rings”. The 
MCU is trying to introduce a new franchise to 
the audience, the Eternals. The Eternals were 
created by the Celestials, along with the De-
viants and the human species. The Eternals’ 
mission is to defend against the evil Deviants, 
and to protect Earth. The president of Marvel 
Studios, Kevin Feige, said that “The Eternals” 
will be based on the love story of two members 
of the Eternals, Sersi and Ikaris. This franchise 
will be a new start, and fans are looking forward 
to it.

Vision did not appear in “Endgame”, and it 
was quite a shame to see Wanda standing alone 
in war and at Tony’s funeral. This led to Mar-
vel’s production of the film “WandaVision” to 
satisfy their fans, possibly by elaborating on 
their love life, or maybe provide a secret mission 
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Illustration of Captain America and Iron 
Man, played by Chris Evans and Robert 
Downey Jr. respectively @Wallpapersden



to its characters—who knows?
The question “Where is Loki?” finally has 

an answer. The film “Loki” will be released in 
spring 2021. Fans hope that the film will answer 
the unsettled question they had, in order to 
make “Endgame” easier to understand. Doctor 
Strange will have a new movie, entitled “Doctor 
Strange in the Multiverse of Madness”. Fans are 
over the moon at seeing the word ‘multiverse’ 
in the movie title. The theory of multiverses in 
the MCU was once confirmed to be false in 
“Spider-Man: Far From Home”, but after the 
release of the new title, the theory of multivers-
es in the Marvel Cinematic Universe will turn 
out true after all. The first Doctor Strange mov-
ie was funny and entertaining, we hope to see 
more intense battles in the new film.

The film “What If…?” will be released in 
summer 2021, followed by the film “Hawkeye” 
in fall 2021. The film “Hawkeye” will be a great 
movie too, as it may explain why Clint Barton 
turned into the assassin Ronin in “Endgame”.

Fat Thor became the funny part of “End-
game”. At the end of the film, Thor joined the 
Guardians of the Galaxy. But just before the 
Guardians of the Galaxy franchise continues, 
the film “Thor: Love and Thunder” was con-
firmed to be released on November 5, 2021. 
Don’t have high hopes of having the slim and 

muscular Thor appear in the film though, as fat 
Thor became a hot topic after “Endgame”, and 
the fans seem to like his new appearance, so it 
looks like the Thor franchise will continue in its 
glory.

Another film will be “Black Panther 3”, in 
which all the tribes are back, including Dora 
Milaje, Jabari Tribe and the Border Tribe. The 
character Shuri may have a deeper story in 
“Black Panther 3”. She was last seen in “In-
finity War” while removing Vision’s mind stone 
before being destroyed by Thanos. Shuri is one 
of the scientists in the MCU apart from Bruce 
Banner, who was proved to be slightly less intel-
ligent than she. Shuri has the Wakanda technol-
ogy, which is the most sleek and cutting tech-
nology in the world. Maybe with the advanced 
technology of Wakanda, Shuri could revive 
Vision without the mind stone, so that Wanda 
could have her lover back.

It is far from the end for the Marvel Cine-
matic Universe despite the loss of Tony Stark 
and Steve Rogers. A new era will begin, and 
new heroes will rise in their glory, continuing 
to fight against evil. Phase four will be a new 
start for some heroes, and the end for others. 
But no matter how brilliant, not one film will 
exceed the level of “Endgame”. Tony Stark had 
been with us for over a decade, and Steve Rog-
ers for eight years, and their glorious stories 
have finally come to an end. Both characters 
shone throughout Phases 1–3. Gamora, Thanos 
and the Black Order will also be remembered, 
as they played a huge role since Phase 2, and 
helped make “Endgame” and other films what 
they were. 

Though “Endgame” achieves a level of quali-
ty that Marvel movies probably will not surpass, 
fans of the series will await with interest the re-
lease the continuation of this amazing franchise.

I S  " AV E N G E R S :  E N D G A M E "  T H E  E N D  O F  T H E  M C U ?  2 5

“Everything may seem 
hopeless without fans’ 
beloved Iron Man and 
Captain America after 
‘Endgame’, but Marvel 
Studios has more plans.” 
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Why are 
designer shoes 
so overpriced?
By Martin Chow 



@Riskified Blog
@Needpix.com
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l o o k aT T h e pa i r o f s h o e s yo u are 
wearing right now. Is it a pair of Nike, 
Balenciaga, or Gucci? From a 5 USD 

pair of brandless sandals to Debbie Wingham 
High Heels sold at 15.1 million USD, there is 
literally no limit to shoe prices. Shoes are foot-
wear meant to bring protection, warmth and 
comfort to your fragile feet, and sure, one may 
argue that paying an extra few hundred dollars 
brings you extra comfort or workmanship. But 
is this really the case?

Over the past few decades, the prices of de-
signer shoes have slowly crept up. Back in the 
’90s, a pair of high-end designer shoes retailed 
at around 2800 HKD. Nowadays, that mon-
ey won’t get you a heel. With this amount of 

money, you can buy a brand-new phone or 
two, go on a trip, or get yourself life insurance. 
Instead, people are willing to spend serious 
money just for a pair of stylish, branded lady 
shoes. “A young lady said to me, ‘I went shop-
ping for shoes and the average price point was 
900 USD—900 USD used to be a coat,’” said 
George Malkemus, CEO of Manolo Blahnik, 
a high-end Spanish shoe company, in an inter-
view. "I think that people may have taken ad-
vantage of the notion that it's all about accesso-
ries right now. When [designer] ready-to-wear 
priced itself out of the realm of most consum-
ers, shoes and bags were still affordable. Now, 
what's happened is the shoe people and the bag 
people sort of lost control of that, and they are 
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scaring off a certain consumer”. Moreover, the 
footwear category is defying the basic laws of 
economics: even though there are now more 
places to buy shoes and sneakers than ever be-
fore in the history of humankind—from Zappos 
to an entire floor of Saks in New York—as dis-
tribution grows, and prices increase, demand is 
yet still growing as per PR Newswire, predicting 
the US demand for footwear to hit 31.1 billion 
USD.

Yet, one cannot blame inflation for the ex-
pensive designer shoes in the market. Inflation 
is essentially a natural phenomenon in econom-
ics: shoe-making material gets expensive when 
we exploit the supply, so unless the market for 
designer shoes ceases to exist, inflation will 
continue, and the price of shoes will maintain 
its rise. According to the U.S. Bureau of La-
bour Statistics, prices in general footwear were 
9.95% higher in 2019 as against 2000, while the 
prices for watches, jewellery, jumpers have all 
gone down. The rise in the prices for boots, loaf-
ers and heels are particularly significant: over 
13.2% within a decade—likely the result of in-
creasing leather prices. That is because a cattle 
shortage has driven leather price to an all-time 
high. The United States Department of Agricul-
ture estimates that the population of cows lev-
elled off at about ninety-five million, the lowest 
since the department began recording the cattle 
population back in 1973. Severe drought and 
the high cost of cattle feed are just two reasons 
for the considerable decline in cow population, 
and even if feed prices were to come down, it 
would take generations before the cattle popu-
lation could suffice the demand for leather.

Still, why are people willing to pay so much 
money for these shoes? The manufacturing 
price for a typical pair of designer shoes levels 
at 200 HKD, while the rest of the money goes 
to taxes and overhead expenses. However, a 

large portion of the cost goes to the so-called 
“hype” with designer brands hiring teams of 
publicists and marketing experts to turn a 200 
HKD pair of shoes into an opulent accesso-
ry worth thousands. For starters, brands sign 
multi-million-dollar contracts with “influenc-
ers” in exchange for promotion, publicity and 
wider exposure. This is called “influencer mar-
keting”, in which actors, singers and athletes 
who have gained popularity and fame in the 
culture endorse designer brands. Usually, col-
laborations with influencers are aimed at set-
ting directions, establishing new trends and 
offering fashion ideas as opposed to making 
quick sales. A good example can be found in  
Kanye West, the American rapper and collab-
orating designer with Yeezy, an Adidas affiliat-
ed brand, who tweeted, “the Yeezy 700 is the 
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most requested shoe”. Kanye didn’t tweet a 
“link in bio” with discount codes as per the usu-
al practice; instead, he and Adidas were sending 
a message: these shoes were good-looking and 
worthy of a beloved cultural figure. Since then, 
Kanye has become a fashion idol with people 
obsessing over what he was wearing, and his 
Yeezys became the most sought-after shoes on 
the market. The media dubbed it the “Kanye 
effect”: whatever Mr West wears becomes ex-
tremely popular. Fashion weeks were even held 
featuring emotionless models wearing series of 
drapery, dusty, military-inspired Yeezy pieces 
that are unlike anything in the market today, 
with people even comparing the models to “an 
army of zombies”. Yet, Adidas’ fourth-quar-
ter earnings report saw sales rise 3.5% to 5.23 
billion euros (5.91 billion USD) and profits 

soar 29% to 93 million euros. It seems that the 
“Kanye Effect” is working, and working pretty 
well indeed. 

Exclusivity is one of the things that makes 
designer brands ‘designer’, or in other words, an 
aspirational brand. There is always a sense that 
designer products are limited, and exclusive to 
the rich and famous. In reality, the reason why 
designer products are so exclusive is that de-
signer brands themselves made them exclusive. 
Designer brands strategically keep a low supply 
of their shoes, which boosts the demand for the 
product, causing the price to shoot up. This con-
sequently triggers the scarcity principle when 
there are changes in the supply and demand 
of products. Think of it this way—I happen to 
walk by an exclusive Gucci store, and as I nav-
igate to the middle of the store, there sits a pair 

Left: Adidas Yeezy V2 "Bred" @dribbble.com
Right: Illustration of Kanye West 

by u/alxxndrr@Reddit
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of highly exclusive sneakers. Gucci has made 
only a handful of these sneakers worldwide, and 
in front of you sits one from this handful. I, as 
well as most people, will surely start to crave 
this pair of limited-edition sneakers. Dr Robert 
Cialdini, business and psychology professor at 
the Arizona State University, identifies this as a 
psychological principle of persuasion, suggest-
ing that the rarer or more difficult it is to obtain 
a product, the more valuable it becomes. This is 
because we think the product will soon be un-
available to us, and thus we are more likely to 
purchase the product when there is an impres-
sion of scarcity. As long as designer brands keep 
their shoes available only at specific stores for a 
limited time at a very high price, customers will 
have a false impression of exclusivity, drawing 
them into a never-ending cycle of consumption.

Another subtle reason why designer shoes 
are so expensive is the branding and its appeal 

to the customers’ senses. Recently, the “Payless 
experiment” went viral on YouTube: Payless, a 
discount footwear chain, opened a fake luxu-
ry shoe store in downtown Los Angeles with a 
modish name “Palessi”. They filled it with so-
phisticated sculptures, hired a team of profes-
sional sales associates and rebranded low-end 
Payless shoes into expensive “Palessi” shoes. To 
promote this fake store, “Palessi” invited doz-
ens of influencers to its grand opening, which 
helped reinforce the authenticity of the prank. 
As they flooded the store, the setting and the 
fake Italian-sounding name obviously tricked 
the customers, and they became willing to pay 
hundreds of dollars for the shoes. The high-
est offer was reportedly 640 USD, a 1,800% 
markup from the original price. Although Pay-
less eventually revealed the prank and gave the 
shoes to the customers for free, they proved that 
a simple change of name and way of presen-
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tation can make a cheap pair of shoes sell at a 
hundred times its value. Doug Cameron, chief 
creative officer of the DCX Growth Accelera-
tor, the agency Payless partnered with for the 
stunt, told AdWeek, “Payless customers share 
a pragmatist point of view, and we thought it 
would be provocative to use this ideology to 
challenge today’s image-conscious fashion in-
fluencer culture.” This bring us to the conclu-
sion that designer brands deliberately raise their 
shoe prices for one single reason—because they 
can! In reality, one of the biggest reasons that 
high-end brands are able to charge so much for 
their shoes is that there is always a market for 
them. 

But if we look on the bright side, the say-
ing goes that “you get what you pay for”, and 
when it comes to designer shoes, this state-
ment is usually true: labels like Louis Vuitton 
and Balenciaga generally use “luxurious” and 
“solid” materials at the design stage. “It goes 
without saying that materials used by designer 
brands are almost always—and sometimes by a 
multiple—more expensive than materials used 
for mass-market products,” says Jeremy Cai, 
CEO of a new invite-only fashion marketplace 
called Italic. “For example, top-grade Italian 
leather suppliers will sell their leathers for sev-
eral times what a commodity American leather 
supplier may charge, and a premium technical 
material that Gore-Tex sells will go for many 
times its lesser counterpart”. Moreover, design-
er shoes are usually produced in Euro-Mediter-
ranean countries instead of China. Over 80% 
of shoes produced are “Made in China”, and 
that is because shoe manufacturers capitalize 
on the cheap labour, efficiency and developed 
infrastructure the country offers. To draw a line 
between mediocre shoe brands and themselves, 
designer brands tend to manufacture their 
products elsewhere, usually in their country of 

origin.. With the higher cost in labour, slower 
production and less developed infrastructure, 
designer brands try to give the impression that 
their shoes are “like no other” since they are not 
“Made in China”. Furthermore, designer shoes 
are more meticulously made. The construction 
process by designer brands are much more sol-
id, the materials used are more durable and the 
stitching is more robust. For instance, raw ma-
terials used in Louis Vuitton shoes are first cut 
either by hand or with advanced laser machin-
ery before they are passed from worker to work-
er, each completing part of the manufacturing 
process. One may argue that this time-consum-
ing process is pointless, but think about how 
much time you spend on your feet every day. 
Think about how much pressure you put on 
your feet each day. Think about the relief you 
get when you get off your feet at the end of the 
day. If you were to wear a pair of cheap shoes, 
you might end up with an injury. I am not im-
plying that designer shoes are a miracle cure-all, 
but the difference in craftsmanship is significant 
from the moment you slip your foot into one. 
The painstaking manufacturing process ensures 
that the designer shoes will be finished to a high 
standard, and with minimal error. Thus, by cre-
ating a superior and distinctive product, design-
er brands target people who desire a piece of 
art that offers great comfort, rather than cheap 
plastics with peeling soles.

At the end of the day, what matters the most 
is to know your own mind. You may think de-
signer shoes are worth it, or maybe otherwise. 
To be honest, it doesn’t really matter. If you 
have extra cash in your wallet, go buy a pair of 
good-quality shoes that make you comfortable 
and happy. On the other hand,  if you are look-
ing for a pair of practical shoes, look away, far 
away, from those that are popular and highly 
priced simply because everyone wants one. 

Rivoli Sneaker, 895 USD 
@Louis Vuitton
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wh e T h e r yo u’r e a n occasional inter-
net user or a professional video gamer, you’ve 
probably noticed a soon-to-be ten-year-old vid-
eo game re-entering the souls of many gamers. 
Minecraft is back…and here’s why it’s popular 
again.

What is Minecraft?
Minecraft is a paid video game played in in-

finite sandbox worlds composed of cubes. Play-
ers mine for resources and craft basic materi-
als into complex equipment to survive against 
waves of creatures. The traditional way to play 
is the “Survival” game mode, in which you de-
feat blocky monsters that lurk in the darkness 
waiting to ambush you, fight interdimensional 
bosses, and build your very own cozy home at 
the same time.

Unlike some other games, there is no sto-
ryline – you are given the freedom to fully ex-
plore the game’s open environment from the 
start of the world’s creation. From the beautiful 
scenery to the iconic creatures, the possibilities 
of this game are endless.

If Minecraft is that good, then why did 
it fall out of fashion?

Not everyone likes a “sandbox” game, in 
which there is no storyline. Some prefer games 
in which they give up some autonomy in order 
to experience the unfolding of a story as they 
would do when reading a sci-fi novel. Further-
more, the game was pricey, and its graphics ac-
quired a bad reputation for being unrealistic and 
blocky. Also, the transferral of Minecraft’s intel-
lectual property from its original creator Notch 
(also known as Markus Persson) to Microsoft 
in 2014 led to a slowdown in development and 
trouble with Xbox. People left off playing it as a 
consequence.

Minecraft also suffered from intense compe-
tition from other games in the industry. Many 
players that left Minecraft played other games 
instead, shifting their attention to Fortnite, an 
award-winning online “battle-royale” game in 
which players duel to the death in a battle area 
that shrinks with time; the last person standing 
claims victory. With a similar modus operandi 
to Minecraft through its mechanic of mining 
materials and building structures for cover, it 
has led some to believe that Fortnite copied 
Minecraft, which attracted Minecraft veterans 
looking for a fresh experience. With Fortnite be-
ing both fun and free, it gained immense popu-
larity at the cost of Minecraft. Fortnite’s virality 
was particularly abetted by YouTube: as the tide 
of public opinion shifted away from Minecraft, 
many YouTubers made videos on Fortnite in-
stead, causing hordes of gamers to swarm in on 
the latest popular gaming trends.

Minecraft’s lacklustre development and loss 
of popularity brought the game to the brink 
of death. However, miraculously, the game 
evolved, and found its way out of the grave in 
which it had nearly been buried.

The 
Revival of 
Minecraft
By Timothy Cheng 
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So how was Minecraft resurrected?
Minecraft is back for quite a number of rea-

sons. Most significantly, the “Aquatic” and “Vil-
lage and Pillage” updates, released by Micro-
soft in July 2018 and January 2019 respectively, 
revolutionized the game: new game mechanics, 
blocks and creatures were introduced, which 
the game desperately needed. These updates 
were highly interactive, too, as they depended 
on the involvement of its players in choosing 
new additions. Additionally, upcoming updates 
to the game have generated “hype” (speculation 
and excitement in the gaming community), 
with the potential introduction of new creatures 
and biomes in other dimensions, keeping play-
ers desiring more.

The “mainstream” games that replaced Mi-
necraft also committed some serious errors:  the 
developers of Fortnite made mistakes through 
lacklustre and inappropriate changes, such as 
vaulting weapons players wanted to keep, which 
led many younger gamers away and towards 
Minecraft instead. Also, despite how the sim-
plicity of Minecraft was gone with new updates, 
players like myself still felt an overpowering 
sense of nostalgia by returning to the “game of 
our childhood”, Minecraft. Many took to the 
internet to express their strong feelings on re-
turning to Minecraft after a ten-year hiatus, 
which drew in a new generation of gamers to try 
it. Microsoft’s exhaustive updates and additions 
to the game shocked many veteran gamers, but 
things such as the longitudinally unchanged 
background piano soundtrack, brought them 
around to playing it again.

Currently, Minecraft has achieved virali-
ty: even the most famous YouTubers, such as 
PewDiePie (who has more than 100 million 
subscribers alone), have been posting videos 
of themselves playing Minecraft obsessively. 

PewDiePie’s Minecraft series has gathered over 
500 million views, and he pledges to continue it 
as long as “his pet dog inside the game doesn’t 
perish”.

Sure, the game is back, but how long 
will it last?

No one can be certain. Minecraft’s recent re-
surgence is similar to that of the classic arcade 
games from the nineties, like Pacman or Tetris: 
these vintage games often sustain their value 
over time. Its current popularity is also fuelled 
by a “new generation” of players through so-
cial media posts and memes. Constant endorse-
ments and coverage by celebrities and the or-
ganization of tournaments and events have also 
helped bolster the game’s reputation. The leg-
end of Minecraft is also supported by its endless 
game design. While endlessness appears to be 
a critical flaw turning those desiring a guided 
game experience away from Minecraft, it also 
allows for those passionately devoted to Mine-
craft to never to become weary of the game. As 
players continue to be attracted to Minecraft, 
and there is a constant stream of updates and 
new content to keep the game fresh, it is very 
likely that the game will remain relevant in ten 
or twenty years time.

Minecraft’s revival has truly shown that it 
is one of the best games out there. If you have 
never played it, it may be hard to understand 
the game’s allure: how such a seemingly sim-
ple “sandbox” video game remains a trendset-
ter in the industry. However, those who have 
played Minecraft will understand the joy the 
game’s “creepers” and “diamonds” bring them. 
A game unlike any other, Minecraft has a stay-
ing-power that is unlikely to lose its popularity 
anytime soon.
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The Key to the Future: 
the art of programming 
and its increasing relevance 
to our digital society
By Lucas Hou

@VectorStock
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J o n  s i T s  n e x T  T o  the white deal table in 
his kitchen, fumbling with a pristine envelope 
from his employer between his grimy fingers. 
He hesitates, but ultimately tears open the en-
velope. He meticulously peruses the letter be-
fore slumping into his rocking chair, eyes ajar, 
so that like those of a cat, they seemed to re-
flect the branches moving or the clouds passing, 
giving no inkling of his thoughts and emotions. 
Slowly, he shuffles to his petite fridge and stares 
unseeingly at a picture of his two young sons. 
He opens the fridge, takes a pint of Bud Light, 
falls back in his chair, cracks the can open, and 
downs it in one swallow. His actions are suitable 
for the occasion: after all, he is just one of the 
seven thousand poor workers laid off by Ford 
after being replaced by machines. 

You, our reader, do not want to end up like 
poor Jon. As the fate of many workers becomes 
increasingly uncertain, what can you do to en-
sure you remain a viable option for progressive-
ly more demanding employers today? One skill 
that will give you an advantage and may even 
unlock doors for you is the art of computer pro-
gramming. A relatively inexpensive investment, 
it provides access to many of the futuristic 
trends of our world, ensuring your seat at the 
tables that matter.

Learning programming allows you to con-
quer the problematic trends of automation. Ox-
ford University found that up to half of all jobs 
in the United States are at risk of automation. 
Similarly, McKinsey found that 3.5 to 6.5 mil-
lion full-time jobs in Australia would be lost to 
automation by 2030. In China, the number of 
jobs awaiting automation is predicted to exceed 
eleven million by the same time. These seem-
ingly hopeless figures show that companies are 
replacing unreliable manpower with indefatiga-
ble machinery, which allows them to cut down 
on costs while increasing production, but leaves 

unskilled workers unemployed. Understanding 
programming unlocks employment: by having 
control over the language controlling the ma-
chines, you add to your skillset a skill that is 
irreplaceable by machines, making you more 
employable in an increasingly STEM-oriented 
market. 

Understanding programming ensures your 
place in today’s vortex of change. The num-
ber of programmers employed continues to 
rapidly increase: twenty-one million employed 
programmers today will likely increase to 
twenty-eight million in a matter of four years, 
showing a surging demand for those who are 
able to master the computer. Developed coun-
tries are particularly adapting to the digital 
age: the United Kingdom recently launched 
its Institute of Coding, involving a large num-
ber of universities and businesses together to 
galvanize and encourages individuals to learn 
programming. American technology firms, 
particularly those in Silicon Valley, the “capital 
of innovation”, continue to look for talented 
individuals to join both large firms and start-
up companies, with a common requirement 
being the understanding of basic program-
ming. It has become easier and more acces-
sible for anyone, including you, to participate 
in the exciting innovation and development 
of new technologies, from something as sim-
ple as a remote control on your phone to turn 
off the lights to developing self-driving cars. 
Of course, the salary may act as an incentive 
for you too: according to Payscale, the medi-
an annual salary of an entry-level programmer 
is 219 thousand dollars, with senior program-
mers receiving around 400 thousand dollars. 
Learning programming is your unique oppor-
tunity to benefit from this zeitgeist.

Learning how to program also allows you to 
become more familiar with technology. Many 
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people are using technology with insouciance: 
users freely browse the Internet without a care 
in the world, happily leaving their digital foot-
print behind, clicking on every link they see—
perhaps unaware that it will be used against 
them. Ignorance on the Internet can be harm-
ful—you may contract viruses or trojan horses 
that may damage the software of your computer. 
Programming also increases your understand-
ing of online privacy: today, advertisements ap-
peal to your whimsical fantasies and debilitat-
ing fears, by individually targeting your online 
activity. Many websites, Instagram and Amazon 
often leave cookies on our computers to track 
their movement from site to site even after they 
have left the original site itself, a fact not widely 
known. But just like how understanding what 
makes a computer work and tick increases your 
knowledge of the deeper intricacies of the Inter-
net, by learning how to program, one also learns 

digital security, thus stymieing the exploitation 
by firms on consumers.  

Aside from financial stability, programming 
has further benefits: it teaches and trains crit-
ical thinking and problem-solving. Steve Jobs 
put it quite well, “Everybody in this country 
should learn how to program a computer...be-
cause it teaches you how to think.” According 
to several studies conducted in the 1990s, peo-
ple who programme develope more acute cog-
nitive skills, and also dramatically reduce their 
chances of developing degenerative diseases like 
Alzheimer’s. From these studies, it is fair to sur-
mise that programming can improve your cog-
nitive abilities. 

Programming is the key to the new world. 
Even if you only know the basics, you can vastly 
improve your security and have the Internet at 
your disposal without any of the compromises. 
Learn programming. It’s amazing!

@TechGenix
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avengers: endgame undoubtedly captured 
the attention of the entire movie industry the 
moment it premiered in the summer of 2019, 
as the meticulously planned franchise reached 
its climax after an entire decade of planning and 
filming. It would go on, unsurprisingly, to reach 
the 2-billion-USD mark at the box office within 
47 days, eventually surpassing James Cameron’s 
decade-old record for the highest grossing mov-
ie of all time. Its phenomenal success nonethe-
less gives rise to  a question that might trouble 
older audiences, who remember the days before 
the purpose of each movie included setting up 

sequels and spin-offs, allowing studios to domi-
nate the box office for years to come. 

The movie landscape hasn’t always been 
overstuffed with multi-billion-dollar film series. 
Prior to the dawn of the 21st century, only 7 
film series had crossed the billion-dollar mark, 
including familiar franchises like James Bond 
and Star Trek. This number has increased sev-
en-fold since then, even excluding film series 
that have planned sequels in the future such as 
Avatar and Frozen. Franchises like Harry Pot-
ter and Star Wars even managed to average out 
a staggering 1 billion dollar per film. Of course, 

How movie franchises 
reshaped Hollywood 
 By Oscar Tam

Solo: A Star Wars Story 
@markomanev.com
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this unimaginable growth can be partially  ac-
counted for by the constant inflation rate each 
year and the rise of gargantuan film-making 
companies, like Walt Disney Studios and Uni-
versal Pictures. Nevertheless, it is undeniable 
that the success of sequels and franchises has 
reshaped Hollywood, as companies desperate-
ly attempt to replicate the success of film se-
ries like Disney’s Marvel Cinematic Universe 
(MCU).

Moving forward to the present, if you scroll 
through the top 10 highest-grossing films of all 
time, the majority of them are part of a movie 
series with sequels planned, the only exceptions 
being Titanic and the latest reboot of the Dis-
ney classic The Lion King. This current trend 
has certainly become the subject of speculation: 
is this new direction that the cinematic world is 
leaning towards beneficial to the industry?

To understand the implications of this dom-
ination of movie franchises within the industry, 
we must first explore how these franchises actu-
ally work. As the costs of production and hiring 
top stars rose in recent decades, they combined 
with the incentive to raise profits in an indus-
try-wide move towards the kinds of sequels 
that would guarantee a steady flow of viewers 
into the cinema. They built new movies upon 
pre-existing successful cinematic hits, and kept 
on expanding upon them to create a sense of 
anticipation among viewers. 

The early success of franchises like the James 
Bond series, which now consists of more than 
twenty movies, shows that this idea works very 
well. With foreign markets like China and Japan 
becoming increasingly significant at the box of-
fice, studios went on to rely on the excitement 
and anticipation built up in previous movies as 
an insurance to promise success for their mov-
ies, instead of local advertisements. In addition, 
the rapid growth of the Internet and social me-

dia platforms has granted studios the perfect 
way to reach audience on the other side of the 
globe, expanding their viewer base substantial-
ly. Furthermore, studios are inclined to produce 
movies that will give them the most profit—one 
surefire way to do that is to revisit and expand 
upon previously established franchises. This in 
turn drives up the expectations and anticipation 
of the viewers, sparking a franchise that could 
technically go on forever. 

If this supposedly perpetual loop of movie 
franchises was perfect, then movie audiences 
would continually grow. Yet, there has been a 
decline in movie theatre attendance in recent 
years, with the figure in the US and Canada 
dropping to a 25-year low in 2017. As many 
critics have pointed out, one factor to blame is 
the phenomenon of franchise fatigue. Modern 
movies, like The Mummy and Batman v Su-
perman: Dawn of Justice, aim to set up sequels 
more than delivering an innovative and attrac-
tive storyline. This is why audiences have grown 
bored of seeing the same story arcs and plots 
play out again and again, allowing video-stream-
ing platforms like Netflix to sweep in and grab 
the attention of viewers who want original and 
creative series for entertainment. Just compare 
the performance of the disappointing Solo: A 
Star Wars Story and the popular Oscar-winning 
Netflix movie Roma, both of which were re-
leased in 2018, and you will see how this think-
ing can fail.

It’s not that there are fewer creative screen-
writers in Hollywood now than, say, 20 years 
ago. It’s just that talented writers and directors 
are realistic as well: they would rather work for 
gigantic companies than for studios that no-
body’s ever heard of and create movies that 
might not even generate a profit. Essentially, 
they want their names to be associated with big 
titles and box-office successes. Ultimately, what 
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makes directors of the 21st century successful is 
not the innovation and creativity of their mov-
ies, but whether they make the most profit. It 
is rare for a director to be willing to go through 
all the failures and hardships that, for example, 
George Lucas initially went through to make 
Star Wars a reality. It is much more likely that 
they would aim to work on giant movie fran-
chises that are certain to be box-office successes. 
Even if a director who somehow has the vision 
to make a fundamentally original and creative 
movie miraculously pulls it off, it is extremely 
unlikely that these movies will capture the at-
tention of mainstream moviegoers, regardless of 
the actual quality of the script. Look no further 
than the movie Tomorrowland, an original sci-fi 
film directed by Brad Bird, grossing just above 
200 million USD worldwide, compared to the 
projected gross of 330 million USD. To put this 
figure in perspective, Batman vs Superman: 
Dawn of Justice grossed a grand total of about 
800 million dollars, albeit only receiving a 28% 
approval rate on review aggregator website Rot-
ten Tomatoes, compared to Tomorrowland’s 
50% approval rate. In this era of endless movie 
franchises, the profit of a film simply is not tied 
to the quality of the story itself. 

However, there are some obvious and exclu-
sive advantages that film franchises bring to the 
industry. For one, they generally bring much 
more profit: one single Harry Potter film could 
produce endless merchandise to sell, including 
toys, books and most significantly, theme park 
rides. The Wizarding World franchise is estimat-
ed to be worth 15 billion USD in total, whereas 
the movies themselves only grossed 7.7 billion 
USD altogether. 

It is undeniable that the rise of globalization 
and the increasing connectivity between film-
makers in Hollywood and the general public 
help build up the hype and expectation that 
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constitutes a major part of the success of these 
franchises. An example would be the tide of 
YouTube videos with fan theories and pre-
dictions, as well as endless posts shared and 
liked on Twitter, Facebook and Instagram. 
These forces built up anticipation for each of 
the MCU’s movies.  Another thing that makes 
audience flock to cinemas once the latest se-
quels are out is the regular cross-overs or char-
acter cameos. The idea of seeing their beloved 
characters interacting onscreen and witnessing 
their character arcs play out over multiple films 
is also irresistible for audiences, especially for 
those who have grown up with these characters. 
For instance, the mere promise that the legend-
ary Luke Skywalker would show up in Star Wars 
VII: A Force Awakens and in its sequel The Last 
Jedi was enough to spark immense excitement 
and speculation regarding the films even before 
they premiered. 

However, telling a compelling story does not 
necessarily mean throwing away cash, or vice 
versa. For instance, Wonder Woman was highly 
praised for its standalone nature and well-con-
structed plot. Likewise, Thor: Ragnarok, which 
also received widespread acclaim, stood out 
from other movies due to its fresh take on a be-
loved character audiences knew and resonated 
with. The fact that both films grossed over 800 
million USD worldwide shows that the success 
of films ultimately depends on the writers and 
directors themselves. If they could preserve the 
innovativeness of their work while setting up a 
series of films, the good-quality franchise might 
stand a chance. 

The continuous success of Disney and its 
competitors could mean that movie franchises 
are probably here to stay, at least for the next 
decade or so. Whether they are beneficial to the 
cinematic experience still remains largely un-
known.

Harry Potter and Lord Voldemort, 
played by Daniel Radcliffe and 
Ralph Fiennes respectively
@Mercado Livre


